~ Guide Visitors Every Step Along the Way




Visitors discover in real time,
not before the trip

While in your area,
visitors rely on:

Google, Yelp, Tripadvisor
Social Media and Influencers
<6)> “What’s Nearby” Searches

They are looking for something
to take the work out of their trip

Q WONDER STOPS

Amazing hidden gem!

Best view of the whole trip.

A must-see

@ agventure.with. jay
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Found this unreal spot

So worth the short hike

Just 5 minutes away!
Check out this local
coffee shop.
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Hiking the Ridge Trail




The real risk:
You lose control of the narrative
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'/ get amplified
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e Sarah M.

Overhyped and overpriced.
Not worth the stop.
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a— @ LocalExplorer

Meh. Expected more.
Wouldn’t go again.
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One negative post canreach |-
A thousands. You don’t control |

the narrative—they do.




Most solutions are half measures
or too expensive

Kiosk pros:

* Interactive, informative

 Available in multiple locations

Kiosk cons:

e Hardware requires a sizable investment
* Cumbersome to upload or change

e Same content displays in all locations
 Susceptible to damage, weather

* Expensive to operate, repair, replace
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Most solutions are half measures
or too expensive

Visitor center pros:

 Staffed by knowledgeable experts

* Deep access to insider information

I I O 'I - l‘ ' :; ':' ., :: 'y "'f,:,,\" M o - ; i - | 5 [‘lu.‘,‘-vt.». 5
Visitor center cons: RO AR &S c
e — r . 1= “‘; = SN w0 \ :

* Onlyin limited locations
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* Only available during limited hours

 Require staffing, hiring, training

e High overhead, operating expenses

e Expense of stocking materials, brochures

Q WONDER STOPS
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Most solutions are half measures
or too expensive

App pros:

 Visitor supplies the hardware (phone)

 Available whenever, wherever they are

App cons:

.....

e Requires significant, long-term investment EXPLORE

DOWNTOWN ‘~ L \ y .-
* Visitor experience remains the same _ o & - - & Y
* Designed for static content, not changes AR AR ’

setling Around ‘
e Expensive to build, modify, maintain | Ckg o @ Qg

wn

e Requires updates for iOS, Android S

e Requires ongoing relationship
with developer(s)
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Introducing

Wonder Stops

Your chance to guide visitors
at every stop along the way

Deliver the right story
at the right place
Suggest what to do next

Turn stops into
engaging experiences
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Scan to
learn what e .
lies ahead.
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fl Visi%bss scan
with their phones

. . B '
Get guided to
‘what to do next—
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WELCOME STOP

Explore the best of Caldwell County, NC

Outdoor adventures. Local flavor. Family fun.
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What's Next Profile
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WELCOME STOP:

Think virtual visitor center. Our Welcome Stops allow you to deliver all types of media to the visitor

based on season or location. Add videos, photos, blogs, itineraries, sign up forms, maps, brochures,

and more in one quick scan.
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Want to know
what’s up ahead?

Scan to learn what
lies ahead.
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TRAILHEADS:

Help visitors choose the best path. Upload video, photos, maps, and more to give visitors an overview

of what lies ahead on local trails.
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TRAILHEADS

Find your path. Start here.

Moderate
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Hanging Rock Trail = *
Hanging Rock State Park ey

E\4 AN
1.2 Moderate
Miles Difficulty

ABOUT THE TRAIL

The Hanging Rock Trail is 1.2 miles long and features
a series of stone stairs about 0.6 miles into the hike
before reaching the summit.

TRAIL PREVIEW

Home Map Trailheads What's Next Profile
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DIGITAL PASSPORT:

Reward visitors for going to multiple stores, restaurants, or attractions with a Digital Passport. Visitors
get a list of participating locations; once they arrive, they scan in and receive a reward. All visits are

tracked for future marketing efforts.
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STOPS VISITED BADGES EARNED

| Recent Stamps View All 3

BlueRidge Biltmore Grandfather Kitty Hawk 8

Parkway Estate Mountain  Ligthownse §

A

Map Passport Profile
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Scavenger

Hunt
Check Point

Scan to collect
this location.

SCAVENGER HUNT:

Scavenger
Hunt
Check Point

Scan to collect
this location.
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Scan to collect ,
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Reward visitors for exploring your area. Visitors get a list of places to visit or things to find. Once they

have scanned them all, they get a prize. All visitors can get a reward. Or you can make this into a

competition and reward the first to complete.
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SCAVENGER HUNT

Find it. Scan it. Earn it.
nll

Progress 4/10

Historic Cannon
: # Find the cannon near
) 8 the visitor center.

2 old Mill
Scan the QR code by
the old mill.

Covered Bridge
Find the covered bridge
over the river.

8 Waterfall View
Find the best view of
§ the waterfall.

4! Trail Marker
Scan the trail marker
QR code.

Profile
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Scan, answer and
get your next
location.

The observation deck at
Grandfather Mountain is
named after which natural
feature?

(_) A. The Blue Ridge
B. The Grandfather Tree
() C. The Mile High Swinging Bridge

() D. The Linville Gorge
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Quest Profile

QUEST:

The Quest feature allows you to show a video or image and then ask a multiple choice question. If the

visitor gets the question correct, they are given the next location. The process repeats until the Quest final

stop is revealed and a prize won. Can be done as a timed competition or reward all who complete.



e

Higher

%% Play with
o Anlmals

WHAT’S NEXT:

Y WONDER
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What'’s Next?

Scan for suggestions
on how to spend
your time.

WONDER
STOPS

WHAT'’S NEXT?

Scan for suggestions on how

to s 1] 0 =

GO HIGHER

Take in the best views
around you.

PLAY WITH ANIMALS

Meet and interact with
amazing animals.

LEARN SOMETHING

Discover history, art,
culture and more.

TAKE A HIKE

Explore scenic trails
and hidden gems.
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Map What's Next Profile

WONDER
STOPS

Help visitors decide what to do next with the “What’s Next?” feature. Place signs at key decision points and

offer simple choices—like Go Higher, Play with Animals, Learn Something, or Take a Hike. Based on their

selection, visitors get personalized recommendations.
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GO NOTES:

Let visitors share their experience and invite others to your destination with Go Notes. Visitors scan a sign to
leave a message for someone. The recipient gets a timed invitation—but can only unlock the message by

visiting the exact place it was left.

o

Leave a message. Retrieve a memory.

o) WONDER
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GO NOTE

LEAVE A MESSAGE

Share your thoughts, a
shout-out, or a memory
for others to find.

[eave
Qa message

RETRIEVE A MESSAGE

Find a message left
for you at this location.

Retrieve
Qa message

O

Map Go Note Profile
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Tell us

SHARE YOUR EXPERIENCE

> » . -»
a bout A ‘ : “a Submit a photo, video, or story

from your visit.

your visit,

I, UPLOAD YOUR CONTENT

Your content may be featured
on our channels!

@ O A

Home Map User Content Profile

USER CONTENT:

Let visitors share videos, photos, reviews, or blogs at key locations. Content is submitted for your review, then

can be used across social media, your website, and other marketing channels.
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Guided adventures. Unforgettable experiences.

DAY 2 DAY 3 DAY 4
DAY 1: KINSTON ADVENTURE

WELCOME CENTER

Start your adventure!
Pick up maps and local tips
for a great day.

SCENIC OVERLOOK

§ Take in beautiful views
and snap some family
photos.

:
HISTORIC MILL

Explore local history and
see the mill in action.

STOP 4
RIVER WALK
Easy walk along the river.
Look for wildlife and
cool off by the water.

DOWNTOWN DINNER

End the day with local
flavors the whole family

will love.
=

Tours What's Next Profile

TOURS / ITINERARIES:

Create multi-day itineraries for visitors to help plan their visit. Place themed tours at various locations. For

example, the outdoors tour can be at the hiking trails. The Shop and Dine tour can be downtown.
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Turn your region into an audio guide. Use Wonder Stops to give visitors quick AN Use Wonder Stops to ask visitors their

Visitors scan a Wonder Stop at any access to festival schedules, performance opinion of your region. Change surveys as

historical marker or local landmark to hear times, parking information, and more — often as you want or run multiple surveys

at once in different locations.

the story behind it. all from a single scan.
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. WONDER
Easy to manage. Built to Scale. & sTops

Stops
Manage all of your Wonder Stops locations, content, and settings.
Dashboard
Designed to be simple from day one i
d f I P Total Stops Published Stops
—dhn owertul as you grow.
p y g Tours @ 114
89% of total
* No staff required to operate or maintain Trailheads
 Update content instantly from anywhere Content
All Categories All Statuses
* Add, edit, or remove stops in minutes Media Library
* Manage everything from one central dashboard Messages i o
18 Analviics Historic Caldwell
0 . Courthouse (3 History Published
Unlike kiosks, apps, or visitor centers: MANAGE _
Gamewell Centennial
. 22 Users Park Nature Published
* No expensive hardware ey
. . [2] Clients =
* No ongoing Stafflng costs Downtown Lenoir
£33 Settings g Mural Walk 1 Art&Culture Published
* No single point of access RS  Lenoir. NC
Help Center :
* No friction for visitors Hinging Rocli Oveiliok

Nature

SadWMmIlIS, INC

Caldwell Heritage
Museum °] History Published

wing 1to 5 of 128 stop <
w ¢ Ca_ldwell County, NC - l
WONDER STOPS Cliient Account




Overview

Full Visibility: Understand Your

Visitor Like Never Before
24,532

™ 18.6%

See what’s actually happening across

your destination—in real time.

* Track where visitors go

 See what they engage with

e |dentify what gets skipped

* Understand movement patterns across locations

Scans Over Time

Measure performance at every stop:

* Scans, interactions, and conversions
* Top-performing content and experiences
* Drop-off points and missed opportunities

Visitor Locations

Turn data into action:

Optimize underperforming areas
Promote what’s working
Make smarter, faster decisions

Q WONDER STOPS

UNIQUE VISITORS

12,842

™ 15.3%

A \M/\/ \\//




a4

-
<

- L

o % — e
,iqc&s-. »,‘K —
TR~ o ~—
. - - .
- > 'Va . -

LW




